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By October 2019, Brazil should have reached a conclusion about proposals for the cultivation 

of cannabis sativa – the plant from which marijuana originates, which is currently classified as 

an illegal drug – and the production of medicines based on cannabis sativa, as well as 

medicines based on cannabidiol, the base compound for a series of medicines that are effective 

as analgesics, antispasmodics, soothing agents and sedatives, among other properties. 

  

The market for medicinal cannabis offers tremendous growth potential. Studies indicate that by 

2028, revenue in Latin America could be as high as US$12 billion.  

 

To discuss the topic, Lide Futuro hosted a forum titled “Cannabusiness, a billion-dollar market” 

in São Paulo on Tuesday, August 13. Among the participants were Alessandra Bastos Soares, 

the director of Brazil’s National Health Regulatory Agency (Anvisa), Viviane Sedola, founder 

and CEO of the Dr. Cannabis platform, and José Bacellar, a founding partner of Verdemed.  

 

According to Alessandra Bastos Soares, the regulations being considered for approval in Brazil 

will provide for the treatment of diseases such as multiple sclerosis, autism and chronic pain, 

among dozens of others. “The regulation of controlled cultivation and the registration of the 

related medicines through Anvisa is the best opportunity we have today for expanding access to 

cannabis treatment for patients,” says Viviane Sedola. 

  

Lide Futuro is a content, experience and networking platform for young leaders. The forum was 

intended for participants and companies in the sector; it was also attended by Marcelo Galvão, 

founder and CEO of OnixCann/Cantera, a distribution channel for medicinal cannabis across 

Latin America, Caio Santos Abreu, founder and CEO of Entourage Phytolab, the first Brazilian 

company to engage in research and development related to cannabis-based medicines, and Dr. 

Junior Gibelli, director of medical affairs at HempMeds Brazil. Also discussed at the forum 

was the potential for this market: according to the consultancy Brightfield Group, the cannabis 

sativa byproducts market segment could amount to as much as US$23 billion by 2022 in the 

United States alone. 
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In Brazil, the use of medicinal marijuana became a reality after Anvisa authorized the 

therapeutic use of cannabidiol in January 2015. Since then, more than 78,000 units of the 

product have been imported into Brazil.  

 

According to a survey by New Frontier Data, this market could reach as much as R$4.4 billion, 

equivalent to 6.3% of the total revenues of the Brazilian pharmaceutical industry.  

 

Part of this revenue will be directed to advertising by the companies entering the segment, 

which points to an intense struggle for potential consumers.   

 

This will be another opportunity for the creativity of marketing professionals, who will need to 

address the challenge of defining cannabis as an essential product for certain patients.  

 

Source: Blog do Adonis 

  

https://panoramafarmaceutico.com.br/2019/08/15/canabidiol-um-desafio-para-o-marketing/ 
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